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A better pizza. 
A better business. 
A better future. 
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Oath is the leader in the better-for-you 
segment which is a critical differentiator for 
the consumer of the future.  We aim to 
expand to hundreds of locations in the 
coming years based on an efficient business 
model that is easy to build, simple to operate, 
delivers best-in-class margins and has high 
growth potential.”

- Drew Kellogg, Oath Pizza CEO and former 
Executive Team Director at Chipotle Mexican 
Grill

“



Oath is Pizza
Reimagined
Oath began as a tiny seaside shop on Nantucket Island in 2015. 
Today, it has grown into the better-for-you pizza brand with 20+ 
locations and nationwide shipping. 

From the start, Oath has been committed to crafting a product 
and business as feel-good as the island it was born on. Its 
unique advantages provide a seamless experience and make it 
the franchise opportunity of the future.  

Product: Award-winning crust that is hand-stretched, 
grilled and seared in avocado oil and quick-cooked to 
perfection.

People: Best-in-class leadership from former Chipotle 
operations and marketing executives and top industry 
Board members.

Process: No gas or Type 1 hooded exhaust and 
commissary produced crusts means affordable 
build-outs + flexibility to open anywhere + simplified  
training / prep + lower labor and turnover costs.



The only better- for-you 
QSR pizza
Oath is ahead of the competition to give consumers what 
they want, when they want it. This, paired with Oath’s 
depth of product innovation, leadership, support, 
corporate investment, and attractive revenue model, 
makes it well-positioned to be the leading choice for 
franchisees and consumers. 

83% of U.S. consumers
eat pizza at least 1x per month

44% of U.S. consumers

choose operators who have 
the best crust 
(up 40% from 2016) 

43% of U.S. consumers
eat pizza at least 1x per week 44% of U.S. consumers

 choose operators who use    
 high-quality/fresh toppings 
 and ingredients

49% of U.S. consumers
want more authentic pizza 
offerings 

Technomic, 2018 Pizza Consumer Trend Report



A better pizza

One-of-a-kind, award-winning* crust that is grilled and 
seared in avocado oil 

Simple, customizable menu of pizza and salads

Inclusive ingredients to fit most dietary preferences

Convenient ordering systems and options provides 
quality dine-in, takeout or delivery experiences to 
support busy schedules

Industry-leading speed of service and thru-put

*Won “Best of the Best” award at the 2014 International Pizza Expo against worldwide competitors  

  To maximize Millennial + Gen Z purchase potential



✓ Some of the lowest fees and royalties in the industry

✓ No gas or hooded exhausts means affordable 
build-outs and flexibility to open almost anywhere

✓ Access to top-tier, national partners for support in real 
estate, architecture, design, etc.

✓ Simple operations with commissary produced crusts 
means turnkey training, easier prep, lower labor + 
turnover costs

✓ Easy-to-use ordering and quick-cooking ovens allows 
for more transactions

✓ Unmatched support system with an unwavering 
commitment to your success

✓ Best-in-class leadership that directly impacts your 
bottom line

           To get more dollars in your pocket, quicker

A better business



      Simplicity
✓ Buildout flexibility provides more options for locations with 

higher foot traffic or better occupancy

✓ Smaller footprint can result in lower total fixed cost 
spending

✓ A simple + limited menu drives lower inventory 
requirements, easier sourcing, and supply chain reliability

        Ease of Operations + Staffing
✓ Small footprint and simple menu drive lower daily 

staffing requirements and easier 
onboarding/training, which can contribute to 
increased retention and advantageous operating 
margins 

✓ Access to national hub and spoke distributor network 
means more sourcing reliability, competitive rates, 
and expansion flexibility

       Scalable Business Model
✓ Quick + easy experience, high-quality ingredients, and the 

popularity of pizza stands out among competition and 
attracts the consumers with the most purchasing power 
(Millennials + Gen Z) now and in the future

✓ Competitive operating margins and low capex result in 
shorter payback periods and faster growth potential

✓ Pick-up and delivery options add flexibility to meet 
consumer preferences and needs

       High Potential Upside
✓ Early adoption of this on-trend model and demand for 

emerging, approachable brands increases potential 
fast widespread penetration and adaptation in local 
markets 

✓ Multi-unit franchise organizations can utilize control of 
local markets to drive faster growth, results and 
payback

Built for a better future 



We have a strong foundation to continue to meet 
growing consumer demands for quality 
ingredients, convenience, and customizable 
options. These capabilities are made possible by a 
state-of-the-art digital infrastructure for dine-in, 
take-out and delivery orders as well as a 
data-driven loyalty program that serves as a 
win/win to the customer and business now and in 
the future.”

- Stacie Hayes, Oath Pizza CMO and former Head 
of Field Marketing at Chipotle Mexican Grill

“



“The thin and airy, yet crispy crust is 
probably the best I've ever had from a 
restaurant! That's a start, but the staff 

was friendly through the whole process 
and you can tell that some care goes 

into ingredient selection.”

Top-Rated Reputation

4+ star average on Google Top-rated on Delivery Apps

Featured by hundreds of top media outlets

“In love with this place! 
Producing individual sized pizzas 

in just 90 seconds is a dream come 
true. I go at least once a month to 

get my pizza fix.”

“Really impressed with the quality 
of ingredients and the crust. Well 

deserved 5 star rating. I would take 
the consistency of a place like this 

over some of the other famous and 
over rated pizza places”

4+ star average on Yelp



Oath’s current franchise partners, Aramark and Covelli 
Enterprises, chose Oath over top QSR competitors with a 
shared interest in appealing to consumers of the future. 
These industry leaders wanted to be part of bringing 
Oath’s innovative, forward-thinking offerings to the 
world. They have not only expanded the Oath footprint 
across the country, but have helped create a uniquely 
strong, strategic, and forward-thinking franchise 
program that will serve as a foundation for continued 
efficiencies and global expansion.

One of the top 10 U.S 
franchisees, the #1 Panera 

franchisee, and former owner of 
50 McDonalds franchises.

A Fortune 500 food service 
leader in 22 countries 

around the world. 

Industry-Leading 
Franchise Partners



Investment Requirements

$100,000 Liquid Capital $350,000 - $505,200 $30,000 Franchise Fee
5% of Gross Sales

QUALIFICATIONS INVESTMENT FEES + ROYALTY

You might have vast experience or close to none, but you’ve got the drive and Oath has some 
of the lowest requirements and fees in the industry as well as the tools to help you win every 

step of the way - from training to opening day. 



Mutual agreement to move forward with 
franchise relationship

It’s Easy to Get Started!

Initial outreach by an 
Oath representative

Informational
call with Oath 
representative

One-on-one call 
with CEO

Submit franchise 
application

FDD review period and 
Follow up call(s)

Receive Oath’s 
Franchise Disclosure 

Document (FDD)

Discovery Day with 
Oath leadership 

(At a store or virtually)
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Stand for Something Better

Believe in a vision to make 
a positive, lasting impact on 
the world.

Contribute to a mission to 
inspire happiness every 
single day.

Commit to the core values 
of empowerment, 
hospitality, integrity, 
passion, and teamwork.

Choose real, fresh ingredients + 
humanely raised proteins.

Support pizza for all people + 
preferences (with plentiful 
dairy-free, gluten-free, and 
vegan options)

Pledge to make decisions to 
protect + preserve the planet 
whenever possible.
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This brochure and the franchise sales information on this brochure do not constitute an offer to sell a franchise. The offer of a franchise can only be made 
through the delivery of a Franchise Disclosure Document (FDD). Currently, the following states regulate the offer and sale of franchises: California, Hawaii, 
Illinois, Indiana, Maryland, Michigan, Minnesota, New York, North Dakota, Rhode Island, South Dakota, Virginia, Washington, and Wisconsin. If you are a 

resident of one of these states, we will not offer you a franchise unless and until we have registered the franchise (or obtained an applicable exemption from 
registration) and complied with the pre-sale disclosure requirements that apply in your jurisdiction.

Don’t Miss Out On The Next 
Big Fast Casual Franchise

Learn more:
oathpizza.com/franchise

http://oathpizza.com/franchise

